
Micro-enterprises: A way 

to built bridges in 

communities in coastal 

zones

Didiher Chacón-Chaverri

Latin American Sea Turtle Association

2018 WIDECAST Annual Meeting



COSTA RICA is 10 times more big in the 

Ocean the land



COSTA RICA is 10 times more big in the 

Ocean the land

Coast in two Oceans



COSTA RICA is 10 times more big in the 

Ocean the land

Coast in two Oceans

90,000 species



COSTA RICA is 10 times more big in the 

Ocean the land

Coast in two Oceans

90,000 species

Very important marine ecosystems:

Mangroves, sea grasses, sea mountains



Problems:

Hunting/collecting

Pollution

Illegal building on coasts

Lost of critical habitats

Others



• Lack of socio-economic opportunities

• Poverty

• Level of education

• Drugs

Why people take turtles?



Coastal Communities

• Basic education level

• No economy or basic economy

• No public services (water, road, electricity, 

medicine, school, etc).

• Absence of markets

• Security problems

• Family problems



Coastal Communities

• Hunters*

• Collectors*

• Fishermen*

• Farmers

• Subsistence



How we can change this 

scenario?



Building bridges to the 

alternative livelihoods
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Organizing

The Model: Association

Alliances: 

Public/Private

Private/Private



Training





Leadership
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Product: Standardization
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Product: Commitment

“The order”



System: Equity



System: Local marketing and trade



System: Ecological matter and 

Packing



System: International marketing 



System: International marketing 



Share!
• Honduras, Cuba, Panamá, Nicaragua, 

México, Suriname.

• Voluntourism

• Handcrafting

• Eco-tourism

• Profesional experiences

• Many of these are connected!



5 criteria:

Cohesion,

Legitimacy,

Definition of limits,

Resilience

Evaluation




